From: MWINOKUR--VUS0212A Date and time 04/02/92 16:13:47 

To: AREIMAN --VCH0021A Andre Reiman 

Fran: Matthew Winokur 
Subject: Codes 

Here are my comments on the Czech code that I referred to today. I trust you 

can get a copy of the full, original from local sources 

*** Forwarding note from AOKONIEW--VUS0212A 04/02/92 16:08 *** 

To: GNASSIF —VCH0021A George Nassif UWESTPHA--VCH0021A Udo Westphal 

MPARSONS—VBE0002A M. Parsons EREAVEY --VCH0021A Richard Reavey 

GGARAMSZ—VCH0021A Gabor Garamszegi 

From: Anne Okoniewski 

PMI Corporate Affairs 
Subject: Codes 

I am forwarding, per Matt Winokur's request, his comments on the Czech Code. 
Overall, it is pretty good, although he did have concerns, which I am now 
forwarding. 


^loj 


Regards, Anne 


CZECH AND SLOVAK FEDERATED REPUBLIC 
PROPOSED VOLUNTARY ADVERTISING CODE OF CONDUCT 

TITLE: Advertising should be changed to Marketing, which is a 

broad and more encompassing term. 

PREAMBLE (c): Strike "and health* 

ARTICLE 1.1: Don't be so specific about what “print" means. 
Generally, print doesn't include leaflets and brochures. If you did 
lump them together, and you lose print some day, then you’d lose the 
otters which otherwise would be available for P.O.S., sampling, 
couponing, and direct mail. 

ARTICLE 1.3: Model age is already covered in Article 3.3, so delete 
sentence. 

ARTICLE 1: General comment - If the warning label is required by law 
say so; if it's not, we do not print them voluntarily. 

ARTICLE 2: Again, don't list P.O.S. 

ARTICLE 3.3: Delete "obviously" 

ARTICLE 3.4: Has legal reviewed this language? 

ARTICLE 3.7: Delete "testimonial." Why raise testimonial 
advertising as a special class, unless it's an issue already? 

ARTICLE 4.3: Delete, and instead, why not just add in section one 
that sampling will be directed at smokers who are 18 years of age or 
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Source: https://www.industrydocuments.ucsf.edu/docs/rtkx0000 



older... This eliminates the implication in section 3 that coercion 
would everjbe an issue. 

ARTICLE 6: Concept is great, but approach is wrong for a code. We 
should take legal action against trademark violators but this does 
not belong in a marketing code. Instead, suggest you use affirmative 
language that also provides precedent for legal action such as: 
“Tobacco brand trademarks will not be used on articles directed 


primarily at those under 18 years of age." Here you may want to be 
specific and include toys, video games, and non-adult clothing sizes, 
etc. 

cc: MWINOKUR—VUS0212A Matthew Winokur WBUREELL--VUS0212A Wendy Burrell 
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Source: https://www.industrydocuments.ucsf.edu/docs/rtkxOOOO 




